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1.  Introduction

-

Économiques dans la Communauté Européenne).
 

ted by UNDP for the purpose of this report; and an in-depth interview with the man-
agement of one of most successful companies in the sector, Ferplast (Ferizaj
/Uroševac). Discussion of overall sector characteristics, including the size and com -
position of the sector, is based on data from the Tax Administration of Kosovo (TAK) 
and the Kosovo Business Registration Agency (KBRA). The trade balance of the sector 
has been derived from data provided by Kosovo Customs.  

are based on survey data commissioned by UNDP during October-November 2015. A 
-

base in 2015 were surveyed for the purpose of this study. Considering that the sector 

and medium enterprises and a random sample of microenterprises; however, due to 
non-responses, only 24 out of 37 small and medium enterprises could be surveyed. 

though registered under code 22, in fact do not produce rubber/plastic products 
(among their main products), and subsequently excluded from the sample. Accord-

| 6 



SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY |7

 

          According to the TAK database, 531 active businesses were registered  under 
NACE Rev. 2 code 22 in Kosovo in 2015, the vast majority of which belong of manufac-
turing of plastic products¹. At this time, the sector employed a total of 1,734 individu-
als, of which 95% in the private sector and the rest in 5 socially owned enterprises. 

            According to disaggregated data at the 4-digit NACE (Rev 2) level, the top acti 
vity in the plastics and rubber sector in Kosovo is manufacture of builders’ ware of 

terms of the number of businesses (19%) is manufacture of ‘other’ plastic products, 

goods, such as bottles, bags, etc. (NACE 2222) and manufacture of plastic plates, 

products; retreading and rebuilding of rubber tyres (NACE 2211) and manufacture of 
other rubber products, such as conveyor belts, soles or other parts of footwear, 
rubberised yarn and fabric, etc. (NACE 2219)². 

      industry characteristics
2.1      Size and composition of the sector

     Figure 1: Distribution of businesses by main activity

(manufacture of footwear), therefore was excluded and the descriptive statistics for the sector are based on the remaining 530 

footwear (which should be registered under 1520) or manufacture of plastic furniture (under codes 3101, 3102 and 3109) were 

sample. 

1

2

Source:  TAK (2015)
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Manufacture of rubber tyres, tubes and other products;
 

                          ret reading and rebuilding of rubber tyres

Manufacture of plas c plates, sheets, tubes and profiles

Manufacture of plas c packing goods 

Manufacture of other plastic products

Manufacture of builders’ ware of plastic 59%
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business openings minus closures), however the results were very similar and did not reveal any additional insights on the 
relative performance of the subsectors.
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        The distribution of employment across sub-sectors broadly follows the distr- 
ibution of above (Figure 2).  

     Figure 2: Distribution of employment by main activity

-
-

products account for another 32% (Figure 3)³. 

     Figure 3: Number of newly registered businesses by activity
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Source: KBRA (2015)

Source: TAK (2015)

2%

7%

12%

29%

 

Manufacture of plas c packing goods

Manufacture of plas c plates, sheets, tubes 
                                                         and profiles

Manufacture ducts

Manufacture of builders’ ware of plas c 50%

42
25

39

9

9

13
6

4

13

4

4

2012 2013 2014 Jan-Sep 2015-Shtator 2015

Manufacture of builders’ ware of plas c Manufacture of other plas c products
Manufacture of plas c packing goods Other

24

6
7
4

Janar -

Prodhimi i produkteve të tjera plas ke

3

Manufacture of rubber tyres, tubes and other
products; retreading and rebuilding of rubber tyres



SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY |9

 

         For the purpose of this analysis, results have been disaggregated in only two 
sectors: manufacture of builders’ ware of plastic and ‘other plastic and rubber prod-

dominated by plastic (rather than rubber) products. This level of disaggregation was 

-

plastics  and rubber sector are micro-enterprises, as measured by  their  number of 
employees (Figure 4). Only 1% of enterprises in this sector employ 50 or more 
employees, however none are large companies (i.e. 250 employees or more).

     
     Figure 4: Distribution of businesses by size

the rubber and plastics sector (Figure 5). Prishtinë/Priština accounts for the largest 

      Figure 5: Distribution of businesses by region

 

Source: TAK (2015)

Source: TAK (2015)
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Ferplast is a manufacturer of plastic tubes based in Ferizaj/Uroševac. Its products include 
tubes for water supply, sewers and drainage, and cable protection. Ferplast was established 
in 1996 by domestic investors and it currently employs 41 workers. The initial capital, as well 

made use of bank loans, and throughout the 20 years of its operation it has received a modest 

 
Ferplast’s main market is Kosovo, followed by Albania; other export destinations include 
Macedonia, Bulgaria, Montenegro, Serbia and Switzerland. The company began its export-
ing operations since 2009, and since then it has managed to continuously increase its 
exports, reaching EUR 1.4 million in 2015 (from merely EUR 77,000 in 2009). The company’s 
export prospects are reported to be bright as a result of: (i) a recent investment in a new prod-
uct line, introducing a Ø2000 tube which is not produced anywhere in region, and (ii) the 
exemption of machinery and inputs from VAT payment (at the border) as of 2015. 
 
The management of the company attributes its success to continuous investments in new 

sector that intend to export. When asked about why more Kosovan companies do not adopt 
these standards, the management of Ferplast notes that it is expensive – not so much the cost 

The key obstacles that the sector faces are diverse. One of these is the supply and cost of 

of its workers are left without jobs for periods of times (a few months), and the company 

and hence be more competitive in regional markets. Competition of cheap but low quality 
imported products (i.e. products that are below industry standards, e.g. because of inappro

-

priate inputs or weight), which are not tested at the border is another key factor that hampers 
the competitiveness of local companies (not only in this sector), according to Ferplast. On the 
other hand, authorities in regional countries not only do not allow imports of low quality 
products, but also adopt lengthy bureaucratic procedures which discourage imports. Avail

-

ability and quality of skilled workers for the sector is not considered satisfactory, but the com
-

pany has coped with this problem by experience and continuous training: each time new 
machinery is introduced, the machinery supplier is contracted to provide two-month special

-

company’s testing lab has been sent for training abroad.
 
Finally, lack of market information and innovative ideas on where to invest are believed to be 
an obstacle for this sector, as well as the private sector in general. As a result, instead of invest

-

making bad investments in a saturated market. Publication of market data, such as trends of 

be undertaken by institutions in this respect.  

  SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY | 10 

Box 1: Success story: Ferplast



In the survey, however, around 10% of those that declared they were (registered as) individual businesses, reported to have 
more than one owner; these are likely to be family businesses.

4

5
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 , followed by limited liability companies (19%). Accord-

than 3% have some foreign ownership, half of these being from the diaspora. 

            The average age of the (main) owners in the sector is  42 years  old.  Two-thirds 
of the owners are between 30 and 49 years old, whereas less than 10% are in their 
twenties (Table 1).

    Table 1: Age of the (main) owner

 

copleted secondary education as their highest level of education; the remainder are 
predominantly tertiary education graduates (Table 2). 

secondary schooling as their highest level of education; the rest hold a tertiary or 
post-graduate degree (25%) or have completed less than secondary education (13%). 

     Table 2: Owners’ level of education (in %)

 

Age                              Share (%)

20 - 29 years   9%

30 - 39 years  30%

40 - 49 years  36%

50 or above years   25%

Total  100%

Level of education        Overal

Less than secondary   1%

Secondary 85%

Tertiary and above 14%
Total 100%

Source: UNDP Survey (2015)

Source: UNDP Survey (2015)

4

5



 6 Note that windows are one of the most common outputs of the sector.
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3.  Production
3.1      Inputs

          Firms in plastics and rubber manufacturing predominantly import their inte- 

their raw material and intermediate goods, while 18% buy locally produced inputs 
(Table 3). The imported raw material and intermediate goods are predominantly 
supplied by local traders.

     Table 3: Structure of raw material and intermediate products

         
            The most commonly imported inputs are  High  Density  Polyethylene  (HDPE), 

etc. Imported inputs come predominantly from Germany (accounting for almost 
two-thirds of the value of imports), followed by Hungary, Macedonia, Austria, Turkey 
and Serbia. 

| 12 

Source of intermediate products and raw materials

Exclusively locally produced, of which

Mix of locally produced and imported

18

In-house production or mix of in-house and others 4

Local producers 14

Exclusively imported, of which 59

Local traders
International traders or producers

40

10

Mix of the above import sources 9

23

Source: UNDP Survey (2015)

6



 7 143 in 2013 and 152 in 2014. 

Source: UNDP Survey (2015)

Source: UNDP Survey (2015)

SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY |13

 

their output for both years, almost 40% reported an increase in the value of output in 
2014, another 40% reported no change in output, whereas 20% reported a decrease.

     Figure 6: Annual output value, 2013 and 2014

ware of plastic sub-sector was 1%, whereas manufacture of other plastic and rubber 

             When asked about the expectations of future performance, responses are rat- 

year (by an average of 22%), and this share is similar across sub-sectors (Figure 7). 

ct their sales to increase. Producers of plastic and rubber products other than build-
ers’ ware are more likely to expect increases in their sales, and they report a higher 

plastic).

     Figure 7: Expectations regarding own sales compared the previous year

3.2      Outputs

 

7
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Capacity utilisation
  2013                     2014

Less than 40%                                                                                                   3%                         2%

80%-100%                                                                                                        41%                       41%

40%-59%                                                                                                          22%                       19%

60%-79%                                                                                                          34%                       38%

Total                                                                                                                      100%                    100%

Source: UNDP Survey (2015)

Source: UNDP Survey (2015)
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sales seem to report a positive outlook of the sector. Here, too, a higher share of man-
ufacturers of other plastic and rubber products, compared to their builders’ ware of 
plastic counterparts, are of the opinion that their sector is growing (Figure 8). 

            However, there is also a somewhat higher share of  them  that  report  that  the 
sector is shrinking (as opposed to remaining at the same level). 

     Figure 8: Perceptions of sector’s performance outlook

3.3      Capacity utilisation 

          According to the results of the survey, capacity utilisation in the sector is quite 
-

-
ence of less than 1 percentage point compared to the previous year.

     Table 4: Capacity utilisation

            Capacity utilisation is slightly higher  in  the  manufacture  of  builder’  ware  of 
plastic compared to manufacture of other plastic and rubber products (73.8% and 
70.4%, respectively).

| 14
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-

-

processing. 

     Figure 9: Structure of buyers

             Around 1 in 4 of the surveyed companies report that they export some of their 

              Among those that do not currently export, only around a third report that they 
have no intention to export, whereas the rest would like to export, but either feel that 
there are too many obstacles or that they are not ready to export yet (Figure 10).

     Figura 10: 

4.  Markets, exports and 
      barriers to exporting

 

Source: UNDP Survey (2015)

Source: UNDP Survey (2015)
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9

provided data at this level of detail.
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reporting to have exported between 10% and 20% of their total sales in 2014. The 
main exports of the sector are doors and windows, followed by window blinds, tubes 

Switzerland, followed by Macedonia, Albania, Montenegro, Austria, and some other 
-

ities, it is interesting to note that, for those that did report details, EU and Switzerland 
account for over 70% of their total exports. 

value of exports, exports increased by a staggering 45%.    

over the last few years (Figure 11). In 2014, exports of plastics and rubber products 
increased by 22% year-on-year, whereas imports decreased slightly. In 2015, exports 
continued to grow, though at a slower pace: in the period Q1-Q3 their exports were 
4% higher compared to the same period of the previous year.

     Figure 11: Trade balance of the sector (in million €)

        Kosovo has a liberal trade regime and it enjoys duty-free access to important 
regional and world markets (Box 2).

| 16 

Source: Customs of Kosovo (2015)
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Source: UNDP Survey (2015)
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currently export in the sector. Intensity is measured on a range of 0 to 100, 0 repre-
senting the lowest level of intensity and 100 representing the highest one. The high-
est-intensity barriers to export are considered to be limited opportunities of network-

of credit for exports.

     Figure 12:  Barriers to exporting

          
            Box 3 presents the documents required for cross-border trading.

Box 2: Trade regulations and free trade agreements

duties are levied on imports of technology or on intermediate products that are 
re-exported (after processing). As of 2014, Law No. 04/L-163 on Goods exempt from 
custom tax and goods with zero rate of customs tax has been enacted, according to 
which some inputs for this sector (such as plastic and rubber in primary form, plastic 

Kosovo is a member of CEFTA, and it enjoys duty-free access to the EU under the 
Stabilisation and Association Agreement and to the US under the Generalised 
System of Preferences (GSP). Kosovo has also signed an free trade agreement with 

trade preferences with Japan and Norway that include only few limitations. 

Box 3: Documents required for cross-border trading

Documents required for export: 
 Single Administrative Document (i.e. customs declaration)
 Commercial Invoice
Documents required for import: 
 Single Administrative Document (i.e. customs declaration)
 Commercial Invoice
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Firm size   2014                     2015

Small and medium (10-249 employees)                                                13%                       27%

Micro (≤9 employees)                                                                                   -9%                       -5%

Overall                                                                                                               2%                       11%

  SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY 

5.  Employment and human capacities
5.1      Employment, wages and demographic structure of employees

tor employed around 1,734 employees. Firms covered in this study tend to report 

reported employment increased by 2% year-on-year in 2014, and then again by 11% 
in 2015 at the time of the survey compared to 2014. There is no reason to believe that 

-

to be driven by construction-related activities, and hence expected to peak in earlier 
months of the year. Further, employment creation was not concentrated in a few 

(and another 48% reported no change). Employment dynamics seem to suggest that 
the sector is being consolidated as new employment is created in small (and 
medium) enterprises, whereas micro enterprises are shrinking (Table 5).

     Table 5: 

production of other plastic and rubber products compared to builders’ ware of plastic 
(Table 6).

    Table 6: Net employment creation by sub-sector

| 18 

 

Source: UNDP Survey (2015)

Sub-sector   2014                     2015

Builders' ware of plastic                                                                                 0%                       4%

Other plastic products                                                                                    6%                      12%

Overall                                                                                                                2%                       11%

Source: UNDP Survey (2015)



Source: UNDP Survey (2015)
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            With regard to expectations of employment growth compared to the previous 
-

to reduce their workforce (Figure 13), and the magnitude of these reductions is insig-

employment, and this share is around twice as high among manufacturers of other 
plastic products, compared to manufacturers of builders’ ware of plastic. Compared 
to the previous year, reported plans for increases in employment are quite optimistic 
(18% in and 22% in manufacture of other plastic and rubber products).  

     
     Figure 13: Firms’ plans with regard to employment

          
             According to survey results, the share of women in the workforce of this sector 
is relatively small, though it has increased markedly in 2015. Compared to a share of 
5-6% in the two previous years, the share of women employees among the compa-
nies in the sample was 17% in 2015. It is not clear what drove this increase, but it does 

roughly the same across sub-sector.  

           Kosovar Albanians account for the vast majority of employees in the sector. In 
2014, ethnic minorities comprised 2.5% of the workforce, among these the highest 
share being Turks (58%), followed by Roma, Ashkali, Egyptians, Bosnians and Serbs 
(with 20%, 14% and 8%, respectively). The share of young workers (aged 18-25) in this 
sector is less than 23% (Figure 14). Almost three-thirds are aged between 26 and 50 
years.

      Figure 14: Employee structure by age group
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            Box 4 below provides a summary of labour market regulations in Kosovo.

5.2      Workforce skills

         Around three quarters of the workforce in the plastics and rubber sector has 
secondary schooling as their highest level of educational attainment, and 14% have 
completed tertiary education (Figure 15).

     Figure 15: Structure of employees according to educational level

Box 4: Labour market regulations

progressive tax system with a 0-10% tax rate. In addition to that, only a pension 
contribution of 5% of the total wage is paid by  employer (whilst another 5% of the 
wage is paid by workers). Since 2011, Kosovo has had a minimum wage of €170, or 
€130 for individuals aged under 35 years. Employment relations are regulated by the 
Law on Labour (No. 03/L-212) which takes into account the ILO Conventions, EU 
Legislation and the fundamental principles of free labour market and economy. 
Since 2013, occupational health and safety are regulated by the Law on Occupation-
al Health and Safety (No.  04/L-161).

| 20 

 



SECTOR PROFILE OF THE PLASTICS AND RUBBER INDUSTRY |21

 

            One in �ve of the surveyed businesses identify the availability and cost of skill- 
ed workers as a problem. Lack of vocational education and tertiary education gradu-
ates in the relevant �elds, in particular, is also identi�ed as a problem by around 1 in 4 
businesses. The cost of quali�ed/skilled workers, on the other hand, is seen as less of 
a problem (identi�ed as a problem by around 14% of the businesses). 

         The sector-speci�c occupations that are most frequently cited as lacking are: 
engineers/technologists for plastic materials, milling and manufacturing machine 
operators for plastic products, assemblers of plastic products, and chemists for plastic 
materials. Other (generic) occupations reported as lacking an adequate workforce are 
marketing and public relations o�cers and quality control o�cers. 

            Firms in the sector revert to training  provision  to  compensate  for  vocational 
skill de�ciencies. One in �ve �rms reported to have invested in workforce develop-
ment through training provision in 2014. Training is predominantly focused on devel-
oping speci�c production skills (either on-the-job, or via courses, workshops, etc.). 
Provision of general skills training (e.g. presentation, time-management, etc.), on the 
other hand, is negligible. 
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29% 34%

34% 30%
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 10
sales were calculated using the mid-point of the corresponding intervals in the questionnaire.
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6.  Assets, investment and innovation
        The total value of assets reported by the surveyed businesses has remained 
roughly the same between 2013 and 2014. A slight increase in the value of land has 
been compensated by an increase in the value of buildings, whereas that of machin-
ery and equipment has remained roughly the same. 

            The average capital intensity ratio   was found to be 3.5. This was lower among 
micro businesses (3.3) compared to small and medium businesses (3.9). 

       Figure 16: 

          Fifteen percent of the interviewed businesses reported investing in 2014. The 
overall value of these investments was around €1.7 million, and this investment was 
mainly focused on the acquisition of new machinery and equipment.

-
ment of production methods or introducing new products, followed by the introduc-
tion of new packaging design/technique.

| 22 

Source: UNDP Survey (2015)
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Kosovo. The process of registering patents is not considered to pose an obstacle to 
business development by those surveyed. Similarly, the level of intellectual property 
rights (IPR) protection does not appear to be considered a relevant factor for the 
development of the sector. Namely, half of the respondents respond that they do not 
know whether this is a problem and another 22% think that it does not pose a bind-

     Figure 17: 

 

             Box 5 below provides a discussion of industrial property and patenting regulat- 
ions in Kosovo.

Source: UNDP Survey (2015)
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Box 5: Industrial property and patenting in Kosovo

Trademarks are regulated by the Law on Trademarks (No. 02/L-54)). Trademarks 
are registered at the Kosovo Industrial Property Agency. The proprietor of a regis-
tered trademark will, after registration, have exclusive rights in relation to the goods 
or/and services covered by the registration. In particular, these rights are: to use the 
trademark, to authorize another to use the trademark or to obtain legal remedy for 
a violation of the trademark. Trademark is registered for a period of 10 years and can 
be renewed for an unlimited time.

Industrial design is regulated by the Law on Industrial Design (No. 04/L-038). It is 
protected by the law up to the point that it is an innovation and has a speci�c char-
acter. Protection of an industrial design lasts �ve years and can be extended to a 
maxi -mum of 25 years. 

Patenting is regulated by the Law on Patents (No.2004/49). An invention shall be 
patentable if it is new, involves an inventive step and is industrially applicable. A 
patent right is granted for the duration of 20 years. 

Standardisation is regulated by the Law on Standardisation (No. 03/L-144). The 
certi�cation of products, processing, services, quality and personnel systems are 
regulated by the Law on Standardisation, and the institution responsible for the 
issuing, application and determination of standards is the Kosovo Standardisation 
Agency (KSA). 
The surveyed companies consider that procedures for patenting are simple.



Source: UNDP Survey (2015)

7.  Business environment
7.1      Barriers to business development: Business perceptions

         The average intensity of barriers to businesses development reported by the 
surveyed businesses in the plastics and rubber sector are presented below (Figure 
18). Intensity is measured on a range of 0 to 100, 0 representing the lowest level of 
intensity and 100 representing the highest one. 

          Corruption is ranked by businesses as the top barrier, followed by the level of 

access to land, inadequate local infrastructure and labour costs, on the other hand, 
are among the lowest ranked barriers. 

     Figure 18: Barriers to business development

          

ted intensity of some barriers for business development (Figure 19). Generally, small- 
-
-

cost of inputs (including labour), and, to a lesser extent, quality of inputs (excluding 
labour). This could be explained, at least partly, by a combination of contextual 
factors. Compared to their micro-size counterparts – which are likely to be predomi-
nantly family businesses – small and medium businesses are presumably more ambi-
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 threshold for VAT payment. 

iency of courts and availability and cost of energy.

     Figure 19: 

higher in manufacture of other plastic and rubber products. E.g. this is the case with 

and technology/equipment, and quality of raw materials and intermediate products. 

opposed to builders’ ware of plastic sub-sector which is more mature.
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     Figure 20: Barriers to business development by sub-sector

            Boxes 6 and 7 below  provide information on  the  relevant  public  institutions 

the sector.

 

Source: UNDP Survey (2015)
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Kosovo Customs (information on customs duties and procedures), https://doga-
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or ‘very high’ (though only 20% rate them as ‘very high’) (Figure 21).
 

     Figure 21:  Business perceptions of the level of taxes

             
-

cient’ (Figure 22).
 

     Figure 22: Business perceptions of the performance of the Tax Administration
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         Compared to the ratings for the Tax Administration, a slightly higher share of 

(Figure 23); however the share of respondents that rate the Customs Administration 

     Figure 23: Business perceptions of the performance of the Customs Administration

     
 

           

     Figure 24: 

     

          
high’, whereas only 5% rate it as ‘low’ (Figure 25).

     Figure 25: 
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         The aim of this report was to provide a pro�le of the plastics and rubber industry 
and the barriers to its development, with particular focus on the barriers to export. 
There is some geographical concentration of the plastic and rubber manufacturing 
�rms in Kosovo: Prishtinë/Priština and Prizren account for almost half of the �rms in 
the sector. The vast majority of �rms produce plastic products, and among these 
manufacture of builders’ ware of plastic (such as doors, windows, blinds) dominates, 
followed by ‘other products’ (such as tableware and kitchenware), packing goods, 
and tubes, sheets and pro�les. Distribution of employment follows a broadly similar 
pattern, with manufacture of builders’ ware of plastic accounting for around half of 
(registered) employment. 

          In 2015, the plastics and rubber sector formally employed over 1,700 employees, 
though there are likely to be a signi�cant number of informal employees. According 
to survey data, two-thirds of employees of the sector are aged between 30 and 49.
Kosovar Albanians account for over 97% of employees in the sector, the remaining 
being Turks, Roma, Ashkali, Egyptians, Bosnians and Serbs. The share of women 
employees is low, but has experienced a rapid increase over the last year (from 5% to 
16%). Women ownership in this sector is negligible, as is foreign ownership. 

      In 2014, over half of the �rms report an annual output in the range between 
€10,000 and €100,000, while another quarter report a higher output level. Around 
40% of the �rms report that their output has experienced a year-on-year increase in 
2014, and the average magnitude of the increase is higher in the manufacture of 
other plastic (and rubber) products, compared to the more mature sub-sector of 
builders’ ware of plastic. Surveyed �rms also tend to report having increased their 
workforce over the last years (by 2% year-on-year in 2014, and then by 11% in 2015 at 
the time of the survey compared to 2014), and employment creation was not 
concentrated in a few successful �rms.

        The outlook of the sector also looks bright: �rms tend to report expectations of 
increased sales and employment in their own �rm compared to the previous year, 
and an assessment that their sector is growing. In accordance with �ndings from the 
previous year, producers of other plastic (and rubber) products report a relatively 
more positive outlook, compared to those of builders’ ware of plastic.

       The intermediate goods and raw material used by Kosovar �rms in the textile 
sector are predominantly imported. Inputs are primarily intermediate products such 
as High Density Polyethylene (HDPE), Polyvinyl Chloride (PVC) and Polypropylene 
(PP) granules, PVC pro�les and foils, etc. Imported inputs come predominantly from 
Germany, followed by Hungary, Macedonia, Austria, Turkey and Serbia.



              The buyers of these manufacturing �rms comprise primarily ofdistributors/who 
lesalers or retailers, followed by �nal consumers. Very few �rms sell their output to 
other producers for further processing. According to survey results, a signi�cant share 
of �rms (around 1 in 4) report some export, even though this often does not comprise 
a large share of their sales. The sector’s main exports are doors and windows, followed 
by window blinds, tubes and pro�les, etc. The main export destinations are the EU 
and Switzerland, followed by countries in the region (Macedonia, Albania and Monte-
negro).

          According to the �rms that have had some export (in 2014), the highest-inte- 
nsity barriers to export are considered to be limited opportunities of networking with 
foreign �rms, the high cost of bank guarantees, customs procedures and lack of credit 
for exports. In terms of doing business, �rms (exporting and non-exporting) report 
the following as highest-intensity barriers: corruption, the level of taxes and ine�-
ciency of the tax administration, competition from the informal sector, availability 
and cost of energy, and ine�ciency of courts. The reported intensity of barriers varies 
by �rm size and, to a lesser extent, by sub-sector. Compared to micro-enterprises, 
small ones typically tend to report a higher intensity of some barriers (e.g. access to 
�nance and technology, ine�ciency of customs, etc.), perhaps because they are more 
ambitious in their development plans, which makes these barriers more binding for 
them. Compared to �rms in the builders’ ware of plastic, producers of other plastic 
products tend to report a higher intensity of some barriers (e.g. obtaining business 
licences, availability and cost of energy, access to land and technology, etc.).
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